2017
Eighteen years at the interface
of media and corporate action for sustainability

An invitation to take action
to better understand and advance corporate sustainability

Our activities — overview

Aiming to meet the business
sustainability needs of tomorrow
The Nikkei BP Eco Management Forum currently comprises about 140 corporations, organizations, and
prefectural and municipal entities that have an active concern for the health of our planet and the sustainability
of economic activities. Nikkei Business Publications serves as the forum’s secretariat, assisting forum members
with CSR communications and promoting learning and engagement through our publications, online media,
and seminars. EMF members also receive the results of an annual survey on branding and environmental
values.
Nikkei Business Publications, Inc.（Nikkei BP ）is the publishing arm of Nikkei Inc., publisher of Japan’s
foremost business daily and the Nikkei Average and other indexes.

The EMF's core activities:
Core activity 1

Assist our partner organizations with external communications

Read more

Reach target audiences effectively through Nikkei BP media such as Nikkei Ecology, ecomom, and Nikkei Business
Online.

Core activity 2

Opportunities for our partner organizations to gather information

Read more

We help our partners build the knowledge they need for effective policies and programs on environmental issues and
CSR through seminars, workshops, and symposiums. Our seminars can be viewed on streaming video platforms such
as on-line stream or as webcasts. We also organize tours of facilities that employ cutting-edge technologies.

Core activity 3

Analysis of the data from our survey on branding and perceptions

Read more

Our annual Eco-Brand survey, published in July of each year, asks approximately 20,000 people to rate our partner
organizations and major corporations in terms of their engagement with environmental issues and their brands. The
resulting data and analyses offer insights to shape future activities in sustainability and CSR.

Core themes for 2017

Global warming and energy issues

Climate change policy in Japan and worldwide, energy-saving technologies, and trends in renewable energy

Waste management, recycling, and soil pollution
Pending revisions in Japanese regulations and laws

Biodiversity

Management issues relating to natural capital and ecosystem services

Environmental, social, and corporate governance (ESG)
Trends in investment and finance, such as CDP

Sustainable development goals (SDGs)

Use of the SDG compass and corporate case studies
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Our activities — overview

Following key trends and providing the latest information
Businesses have entered into a new era in terms of sustainability and CSR.
The Sustainable Development Goals (SDGs), agreed to by UN member
nations, have set 17 global targets to be reached by 2030, in areas including
the environment, health, poverty, and women's rights. At the same time, more is
being demanded of companies in terms of broad-based efforts in sustainability
and CSR. I see 2017 as a turning point for companies to consider how to
incorporate the SDGs into their business plans.

Suguru Niinomi

Representative,
Nikkei BP Eco Management Forum
President,
Nikkei Business Publications,Inc.

Investors are also increasingly focused on environmental, social and
governance (ESG) factors. As a result, companies need to form long-term
strategies that take into account CSR, in addition to usual business concerns.
The Nikkei BP Eco Management Forum aims to help our member organizations
in this respect by following key trends and providing the latest useful and
actionable information. We also utilize the various online and print media of
Nikkei Business Publications to help our members communicate with their
stakeholders and the wider public.
We hope our forum will help increase the enterprise value of your
organization. We look forward to your participation.

Goals for 2017

Promote communication with leaders in other fields, including major investing institutions
and international NGOs

We will provide opportunities for EMF members to communicate with investing institutions and international
NGOs, and offer the latest information on trends in ESG-based investment and CDP.

Help members collaborate on sustainability

We aim to assist members with networking and collaboration by holding workshops, networking events,
special-interest meetings, and tours.

Co-host seminars with member organizations

We will continue to co-host seminars with our members in 2017, creating opportunities to engage with
municipalities and domestic and international organizations.
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Core activity 1

Core activity

External communications

1 External communications

Communicate your values and activities relating to environmental
action, CSR, and corporate citizenship
Processes and technologies to reduce environmental impact, activities in the workplace or community,
and leadership in policy-making—all of these reflect the values of your company or organization. Share
your stories through Nikkei BP print media, online, or through subscriber mailings.

Newsletters and reports to our subscribers
Make full use of our websites and email newsletters to communicate sustainability-related news and information to a
wide audience.
EMF Newsletter—sent out
every first, third, and fifth
Wednesday

Website features news releases from
member organizations, in-depth articles
and more

schedule
of events

"Nikkei Ecology: Sustainability"
section on Nikkei Business Online

links from group
media sites

this new section, “EMF’s picks,”
highlights top stories from
Nikkei Ecology magazine
Our dedicated website
（in Japanese）
（http://business.nikkeibp.co.jp/
e m f / ）f e a t u r e s n e w s r e l e a s e s
and articles on the CSR efforts of
our partner organizations. A daily
ranking highlights the most-read
items. Some articles also appear
on the Japanese-language business
news portal of Nikkei BP（http://
www.nikkeibp.co.jp/）
, as well as
selected sites linked to nikkei.com,
the website of Japan’s foremost
business daily, The Nikkei.
EMF members receive news,
event alerts, and more in the EMF
Newsletter, sent by email every first,
third, and fifth Wednesday.

news releases from
members, updated daily

Nikkei Business Online shares the focus of
Nikkei Business magazine, offering breaking
news and in-depth analysis on business
and the economy, with a particular focus
on politics and world news, finance, and
technology and IT. Our experts also cover
emerging media as well as energy and the
environment. Accessible at all times wherever
you are, we provide timely yet thorough
coverage of events vital to the business
community.
⃝ 29.46 million PVs per month
⃝ approx. 3.94 million unique visitors per
month
⃝ approx. 2.27 million registered subscribers
（Data for November 2016 by SiteCensus ）
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Core activity 1

External communications

Have your organization introduced in Nikkei Ecology
Nikkei Ecology magazine introduces the efforts of member corporations in CSR and sustainability. EMF interviews
key people in member corporations' CSR/sustainability departments, mainly section and department heads, and the
magazine runs a profile describing the person's history at the company and current efforts. A sister magazine, Ecomom,
is targeted at environmentally-conscious mothers and also introduces members' efforts regarding environmental issues.
The fall 2016 issue introduced member organizations' efforts at communicating their CSR activities to consumers.

Series:
“Direct from the CSR office”

EMF Reports
in ecomom

Ads for Nikkei BP Eco Management Forum, incorporating all our partner logos
Our ad features the logos of all current partner organizations and our mission: to work for healthy economic growth in
step with the health of our planet. This full-color ad on two facing pages appears regularly in Nikkei Business as well
as key specialist and trade journals from Nikkei Business Publications.

major
publications
of Nikkei BP
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Core activity 1

External communications

Advertisements and advertorials by our partner organizations
Opportunities to communicate to stakeholders are a major benefit of membership in the Nikkei BP Eco Management
Forum. Our partner organizations are invited to make full use of Nikkei Ecology, a key publication for reaching both
interested stakeholders and peers among CSR professionals. Other Nikkei BP publications with focused readerships
include the lifestyle magazine ecomom, which is read by women who seek to be informed, eco-conscious consumers,
and our business weekly Nikkei Business.

A sampling of corporate ads and advertorials in past issues

Marubeni
（Nikkei Ecology, February 2016 ）

Kirin
（Nikkei Ecology, May 2016 ）

Panasonic
（Nikkei Ecology, October 2016 ）

Yokogawa Electric
（Nikkei Ecology, December 2016 ）

P&G
（ecomom, spring 2016 ）

Suntory
（ecomom, spring 2016 ）

Aeon
（ecomom, summer 2016 ）

Toshiba
（ecomom, spring 2016 ）

Saraya
（ecomom, spring 2016 ）
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Core activity 2

Core activity

Gathering information

2 Opportunities for our partner organizations to gather information

Vital information for strategic planning
Our events provide information on all aspects of environmental management. Topics range from
prevention and remediation technologies and market trends to legal issues—from broad policy overviews
to the nuts and bolts of regulatory compliance. Seminars provide critical input for forward planning as
well as opportunities for networking.

Regular seminars, Nikkei Ecology Live！ and online seminars
Deepen your knowledge of environmental
issues through a range of seminars
Nikkei BP Eco Management Forum holds regular, freeof-charge seminars on topical issues. These include
our Nikkei Ecology Live! sessions, where we focus on
an issue covered in a Nikkei Ecology special feature,
and participants can engage in discussion with the
writer and/or experts interviewed for the article.
Some seminars are instructor-led, while others are
discussion-centered; video and content of all seminars
is available online.

Participants examine the results of Eco-brand Survey 2016.
The seminar was held in July 2016- in Tokyo and Osaka.

Steaming video and podcasts
Virtually all of the content of our regular seminars can be viewed
on Ustream, an online streaming platform. These videos are
accessible from our website, where presentation materials and
handouts are also available for download.

Seminar on Ustream:
"Recent changes in sustainable procurement, in response to the upcoming Olympics
and worldwide trends," held in March 2016.
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Seminar videos on the EMF members website

Core activity 2

Gathering information

Meet the editors of Nikkei Ecology
Nikkei Ecology hosts a biannual meeting for networking
and information exchange, inviting members from all
EMF partner organizations.

At our "Meet the editors"
event in July 2016

EMF special-interest meetings and workshops
Representatives of member organizations come to
EMF special-interest meetings to study a particular
topic selected by members. A special-interest group on
Myanmar was formed in 2016.
In EMF workshops, participants share knowledge and
discuss issues with peers, including through hands-on
practice. In 2016, a workshop was held on learning to
use the SDG Compass.
Both special-interest meetings and workshops offer
opportunities to network with other members.

Right: A special-interest meeting
on sustainable business practices
in Myanmar.
To p : A w o r ks h o p o n u si n g t h e
SCG Compass.

Plant tours and other activities
The EMF organizes eco-friendly
activities and visits to our
partner organizations' research
centers and other cutting edge
facilities. We also plan tours
of other facilities or visits with
groups whose capabilities and
experience could help inform
your sustainability initiatives.

Tour of Ricoh Eco Business
Development Center in
November 2016

Tour of S himokawa ,
Hokkaido, in October
2016

Tour of the Honda Yorii assembly
plant in February 2016

For Platinum Partners :

EMF Executive Salon, meetings of the forum secretariat

The top management and executives of our Platinum
Partners are invited to attend the EMF Executive
Salon for discussions with thought leaders and
experts. In December 2016, we invited Masaaki
Kobayashi, Vice-Minister for global environmental
affairs at the Ministry of the Environment, who spoke
on businesses' role in meeting the SDGs.
Our Platinum Partners who are members of the Forum
Secretariat also attend meetings of the secretariat to
help define our agenda and activities.
EMF Executive Salon in December 2016
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Core activity 2

Core activity

Gathering information

2 Opportunities for our partner organizations to gather information

Seminars, tours, symposiums and other events organized by Nikkei BP Eco Management Forum in 2016
"Systems for management of chemical substances"
⃝ September 27

Seminars

"FSC forestry certification and rural revitalization"
⃝September 30

Nikkei Ecology Live!

"Looking toward the Olympics: Recent trends in sustainable
procurement"
⃝ March 18; guest speakers and editor

"Sustainable Seafood Symposium 2016:
The Tokyo Olympics as an opportunity to boost sustainability of fish and
other foods"
⃝November 11

"The Internet of things: Three Perspectives"
⃝ May 18; guest speakers and deputy editor

"Water risk management"
⃝November 17; guest speakers and deputy editors

"Second Annual Tokyo Sustainability Forum"
⃝December 12

"Renewable energy takes center stage"
⃝ December 9; guest speakers

Nikkei Ecology Seminars (paid events; discount for EMF members)

"Changes in the LNG industry"
⃝March 2

Seminars on environmental management

"Good and bad practices in industrial waste disposal"
⃝February 22

"Binary geothermal: Power generation using hot springwater"
⃝March 3

"How ISO14001 can help your business"
⃝March 22 in Osaka and April 6 in Tokyo

"Making smart M&As and tie-ups to survive and thrive in the liberalized
electricity and gas markets"
⃝April 12

"Konica Minolta's evolution in sustainable management"
⃝October 11

"Basics of entrepreneurship: A practical guide"
⃝April 25

Seminars on environmental communication

"Communicating CSR efforts to consumers: What makes a good report"
⃝July 12

"Assessing the safety of industrial waste management firms: Practical
risk management"
⃝May 23

"Analyzing the results of Eco-brand Survey 2016"
⃝July 15 in Osaka and July 25 in Tokyo

"Developing strategy in the rapidly changing electricity and gas
industries"
⃝May 26

"Latest trends in ESG that are drawing investors' attention"
⃝August 30

Seminars on global warming and energy

"Improving sustainability through energy conservation, use of
renewables, and IoT-based efficiency enhancements"
⃝June 29

"The results of COP 22"
⃝December 1

Special-interest meetings

"Key points regarding full liberalization of the gas retail market"
⃝June 30

"Sustainable business practices in Myanmar"
⃝June 20, September 1

"Basics of entrepreneurship: A practical guide"
⃝August 24

EMF workshops

"Making in-house presentation materials: How to get your point across"
⃝August 26

"Learning to use the SDG Compass"
⃝June 21

⃝ "Building high-revenue businesses in the age of AI and the Internet of
things"
⃝September 16

"Meet the Editors" events

"Forecast for 2016―topics to watch in the year ahead"
⃝January 8

"Learning Excel skills of practical use in the office "
⃝October 31

"Making management decisions by working backward from long-term
goals"
⃝ July 4

"Energy derivatives: How power companies are getting into finance"
⃝November 9
"Key points regarding revisions to the feed-in tariff law"
⃝November 15

EMF executive salon (for Platinum Partners)

"The role of businesses in meeting SDGs"
⃝December 5

"Basics of entrepreneurship: A practical guide"
⃝December 5

Tours of facilities operated by EMF partner organizations

Nikkei Ecology Seminars (free events; pre-registration required)

Tour of Honda Yorii assembly plant
⃝February 5

"Keywords in 2017, latest trends in ESG and SDGs"
⃝December 13

Tour of sustainability-focused businesses in Shimokawa, Hokkaido
⃝October 3, 4
Tour of Ricoh Eco Business Development Center
⃝ November 24

Symposium co-hosted by EMF and Global Compact Network Japan

"How businesses can contribute to society by
incorporating the SDGs into their plans"

Other events (EMF as co-host or sponsor)

"Climate change and forest preservation," a symposium with Akira
Ikegami
⃝ January 27

Date: October 18
Venue: Tokyo Women's
Plaza in Shibuya-ku, Tokyo

"Revitalizing rural areas by developing an optimal mix of renewables and
utilizing natural capital"
⃝March 9
"Sustainable cities and rural revitalization: Reflections following the G7
summit in Toyama"
⃝June 2
"Tokyo sustainability forum"
⃝June 29

Over 200 people attended the symposium.
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Core activity 3

Core activity

Survey and analysis

3 Survey and analysis

Insights from our survey on branding and public perceptions
Our annual Eco-brand Survey asks approximately 20,000 people to rate our partner organizations
and major corporations in terms of their engagement with environmental issues and their brands. The
resulting data and analyses offer insights to shape future communication efforts and activities.

The Eco-brand Survey
Public perceptions of environment-related activities and brand image
Our Eco-brand Survey gathers feedback from approximately 20,000 businesspeople and others on the CSR activities
and public image of our partner organizations and other major corporations. Conducted over four weeks in March and
April, the survey covers 560 corporations.（See list of top 50 brands below. ）The results, which are announced in July,
are widely reported and read closely by the corporations that were evaluated.
Our partner organizations receive a detailed report and CD with all of the gathered data, which allows them to
benchmark their CSR communications by consumer awareness and brand perception over time, make comparisons
with industry peers and competitors, and conduct deep analyses by respondent characteristics. Key findings are
reported in The Nikkei and Nikkei Business Daily newspapers, Nikkei MJ, a marketing trade publication, and Nikkei
Ecology.
⃝CD : list of contents

The report on Nikkei BP’s Eco -brand Survey
2016（with full survey results on CD）is available
only to EMF partner organizations.
（The report is not for sale. ）

1 Data tables, rankings

Rankings in the eco-brand index are tallied across each industry; data is also broken down by respondent characteristics
and questionnaire items to provide actionable insights.

2 Influence on purchasing decisions

Analysis of whether and how much environmental efforts have influenced consumers’ purchases of products and services.

3 Data on individual corporations

The eco-brand index allows corporations to monitor the sustainability associated with their brand by comparing yearly data
or by analyzing perceptions according to respondent characteristics. Find out how the public perceives each company’s
CSR activities and how those perceptions have influenced purchase behavior.

4 Comparisons across industries and categories

Rankings in the eco-brand index facilitate year-on-year comparisons and comparisons with other corporations in the same
industry or category. The influence of perceptions on purchase behavior can also be compared across sectors.

5 Complete list of “other comments”

Find all comments pertaining to your organization. The list is also searchable by keywords such as “recycling,” “energysaving” and other aspects of CSR.
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Core activity 3

Survey and analysis

Top 50 corporations in the eco-brand index
ranking

1
2
3
4
5
6
7
8
9
10
11
12
13
14
15
16
17
17
19
20
21
22
22
22
25

corporate brand

Toyota Motor
Suntory
Panasonic
Aeon
Honda
Nissan Motor
Kirin Brewery
Sapporo Breweries
Coca-Cola (Japan)
Japan Tobacco
Asahi Soft Drinks
Seven-Eleven Japan
Yamato Transport
Mazda
Kao
Toshiba
Asahi Breweries
Sharp
Hitachi
Kagome
Cosmo Oil
Ito En
Nissin Foods
House Foods
JX Nippon Oil & Energy (ENEOS)

score

ranking

102.6

26
27
28
28
30
31
32
33
34
35
36
36
38
38
40
41
41
43
44
45
46
47
48
49
49

99.3

88.9

88.5

84.3
81.5

78.5

74.2

74.0
73.6

73.0

72.7

72.2
71.8

71.3

70.8

70.6

70.3

69.8

69.7

69.1

69.0
69.0
69.0

68.6

corporate brand

Canon
Bridgestone
Daikin
East Japan Railway Company (JR East)
Mitsubishi Electric
Tokyo Gas
Lawson
NTT Docomo
Central Japan Railway Company (JR Central)
TOTO
Starbucks Coffee Japan
Fujifilm
Shiseido
Sekisui House
NEC
MOS Food Services
Lion
Japan Airlines (JAL)
Fuji Heavy Industries (Subaru)
Ajinomoto General Foods (AGF)
Suzuki
Megmilk Snow Brand
Ryohin Keikaku
Ito-Yokado
Fujitsu

score
68.1

67.5

67.1

66.9

66.6

66.4

66.3

66.2

66.0

65.9

65.5

65.5

65.2
65.2

64.9

64.4
64.4

64.3

64.2

64.0
63.9

63.8

63.7

63.6

63.6

Eco-brand Survey 2016 rankings
Toyota takes the lead for first time in seven years
In our Eco-Brand Survey 2016, Toyota took the lead for the first time in seven years, displacing Suntory, the 2015
winner. Suntory's eco-brand index rose from 99 in 2015 to 99.3 in 2016, but Toyota's went up from 97 to 102.6 over the
same period.
Toyota came in first in each of the four metrics used to determine a company's index: consumer exposure to
information on the company's environmental efforts; communication to consumers; public perception; and evaluation by
respondents. Factors that contributed to Toyota's success are thought to include the launch of the Mirai (the world's
first mass-produced fuel-cell vehicle) and the fourth-generation Prius, as well as the company's announcement of its
goal to drastically reduce its CO2 emissions as part of its "Environmental Challenge 2050" program.
The top seven companies in the ranking were the same as in 2015. Sapporo Breweries, Japan Tobacco, and SevenEleven Japan each rose in the ranking by more than ten places.

【How the rankings are calculated】
The ranking is based on four metrics that together influence corporate branding and brand perceptions:
exposure to environmental information (extent of respondent’s exposure to the company’s environment-related
information), environmental communication channels (number of corporate environmental reports and media
through which the respondent accessed the company’s environment-related information), environmental image
(descriptors selected by the respondent as applicable to the company in relation to the environment), and
environmental evaluation (evaluation by the respondent of the company’s environment-related activities). All
scores are scaled to a mean of 50.
A “corporate brand” does not necessarily refer to a single company; a brand that is shared by multiple
companies in a corporate group was considered a single brand for the purposes of this survey.
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Become a member

Additional services and membership
We offer a range of tailored services to help members with external communications and information
gathering.
*We charge a fee for these services separate from the cost of membership. For details, please contact
the Nikkei BP Eco Management Forum（contact details at the bottom of this page ）.

Seminars and symposiums co-hosted by EMF
EMF co-hosts seminars and symposiums with companies, the national
government, and municipalities, and reports on the events in Nikkei BP
publications and dedicated websites. We assist with the planning and
hosting of a wide range of private seminars.

The Sustainable Seafood Symposium 2016, titled "The
Tokyo Olympics as an opportunity to boost sustainability
of fish and other foods," was co - hosted by Seafood
Legacy, the Packard Foundation, and the Walton Family
Foundation in November 2016. Guest speakers included
Tokyo governor Yuriko Koike and representatives of global
companies and CEOs.
A symposium titled "Sustainable cities and rural revitalization: Reflections
following the G7 summit in Toyama." Environment minister Tamayo Marukawa
and the governor of Toyama delivered keynote speeches, and a representative of
YKK and other speakers also gave talks.

We offer the following additional services:
・Present your organization's efforts at Nikkei BP's Tokyo Sustainability Forum.
Present on your organization's efforts in sustainability and CSR at a symposium on those themes. We will introduce
your presentation in an article in a Nikkei BP publication and/or a dedicated website.
・Publication of books and special issues
We can assist your organization with publication of books, pamphlets to be enclosed in magazines, and special
issues（of magazines or other publications ）on your efforts in business sustainability.
・In-house training
We can assist your organization with in-house training on sustainability and CSR, including by helping create
curriculums and providing instructors.

Become a member
Membership options
Annual membership
Eligibility

Open
committees

4 million yen（plus consumption tax ）

Regular member

1.5 million yen（plus consumption tax ）

Corporations, organizations, and government entities engaged in environmental and resource
management

Advisory Committee

Committee members make
recommendations and approve the activities
of the EMF

─

Forum Secretariat

Members of the Forum Secretariat take part
in determining the scope of EMF activities

─

Members may place 6 pages per year of ads
and/or advertorials in Nikkei Ecology
magazine. *

Members may place 2 pages per year of
ads and/or advertorials in Nikkei Ecology
magazine. *

Communicating with
stakeholders and the public
through ads and advertorials

Contact
information:

Platinum member

＊Members may also elect to place ads or advertorials in Nikkei BP publications other than Nikkei

Ecology. Different limitations on the number of pages or surcharges may apply to placement in other
publications; please contact the Forum Secretariat for particulars.

Secretariat of the Nikkei BP Environmental Management Forum
Email : emf@nikkeibp.co.jp

Website : http://emf.nikkeibp.co.jp/
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Telephone : 81-3-6811-8803

Fax : 81-3-5421-9123

For healthy economic growth in step
with the health of our planet.

Email : emf@nikkeibp.co.jp
Telephone : 81-3-6811-8803
Fax : 81-3-5421-9123
Mailing address : NBF Platinum Tower,
1-17-3 Shirogane,
Minato-ku,
Tokyo Japan 108-8646

We will pursue economic activities that protect the well-being
of nature and its ecosystems for future generations.
Platinum members
建設・住宅・
不動産

食品・医薬

輸送用
機器

機械

化学・繊維・
ゴム

紙・パルプ

電機・電子

運輸

エネルギー

商業

金融

サービス・
その他

Members
食品・
医薬

建設・住宅・
不動産
鉄鋼・
非鉄金属
輸送用
機器

化学・繊維・
ゴム

機械

紙・
パルプ

窯業

電機・
電子

事務用品

精密機器

情報・
通信

運輸

エネルギー

商業

その他
製造

金融

サービス・
その他

FutureCity Shimokawa

産廃振興財団

FutureCity Shimokawa

国・
自治体

FutureCity Shimokawa

Members as
of November
30, 2016
FutureCity
Shimokawa
Listed by industry, in Japanese alphabetical order

FutureCity Shimokawa

FutureCity Shimokawa

